Online search and ads
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Online ads PO A

Flioromt oo roimg

Google seorch ads
O Foge Ronk v, Ad Ronk

0 Goohar A0hS\encs ool
Google AdSense ods
Froud tro=s:

Cusfomer profling

Online ads market share

How do online-ads companies make §

some online advertising opfions

maoge [or “disploy™] ods, such o= horeontaly orenfed
banners, smaller rectangulor buftons, and werfically
nriented “slyrcroper” ads)

ni=rsiticl oos, ods feat ron before o wve=r orrees ot a Wek
st s conferts]

ook i ogames

Companies like Yanoo! that serve out ads into your
Drowser window get paid by the client companies
featfurad in those ads

How & onine advertsing paid fors

O Cost per chick [CPC), or

B Cost per fhowsand impr=ssions S, or

O Affligt= progrormes (typicaly, % of consuwmer’s purchos= on
fhe inked-to sfe

O M=gofiated pAce for feed ime pedod

Eg.. Il pay you 32,000 per wesi for having my
company s bonner ad at the fop of pour welbsite home
Doge
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Paid vs. Organic [natural) search

How important is the online ads market?

e (RATY WHT e e lndenr "o - LI T ORGAMIC

Where organic results come from?2 Order of organic search results

¥iill your new blog or pesonal poge show up in Google's from
ongamic search resulte® http:/ fwwew.qocgle. comytechnaiogy/index himi ;

Google's indexes content of ower one frilion UELs PR [Page Rank] relies on the uniguely democratic
Usas “soffware robofs [ spiders || Wislh croders™ [Le., nature of the web by using ifs vast nk structure as an
sofhaore| to sporodicolly troverse inks on fhe WV mdizator of an indrdual page’s value. In essence,
O Degending on e oy o the st eidar vilf, Coogka's Google interprets a link from page A fo page E as a vote,
rdax of o poge con diter from e cument popa tl_'rpage l.|:|_ ﬁ:-rpag'e 8. ..
o Dot pell et B ElBe0 i chcdng o6 But, Google looks af more than the sheer volume of

S W T o Ao vofes, or inks 2 page recelves,; it also analyzes the page
To howe your poge “no®™ be indexed, pu? fhic in <heod:> that casfs fhe vole. Voles cast by pages that are
BOTS™ CONTENT=*NOINDEX, MOFOLLOW themselves imporant” weigh more heawvily and help fo
QARCHNE"> maks other pages "mportant.”

Aside: Google intranet search

Paid search ads

¥Your organixation con =t up an infermaol Google s=arch
poge behind itz irewiol thof indexes the poges on the
compory & infranet

- | O | ) [ = - - B 1
O ..ragures purchose of Soogk's “Seorch Anplonca

Soogle [Foo=book too] constonfly rure ouchions o
determine who is the cument highes-bidder for paid
seanch ods

Ach lice "PogeRank™ for organic s=anch results

Thiz may be exdremely veeful. or Google.com’s orgonic . : -
LAY sponsored nis ore ondered occording to their

index spans only public WWW poge:

O Frivote poges jsuch os your Focebook poge ond ofer 0 Ad Ronk = Moximum CPC = Quaitty Scone
poges fot one poweond-profecied) connod be crowiad o
by T seonch spildies The "“Grrdlity Score™ for a sponsored link depends on
O How closely the od saller's kanyveonds mahch e usar's seorch
bayrwonds
:'-"'=-|“-_- O How gosod the poge kot the geonsomed Inks peoirts ta
K 8 '.:';.;":"::'1""-.'5" O Thi pior TR |chck-trrough roie] performonoe o fhat
) 'i‘ e EponEored Ink
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For advertisers: Google AdWords paid

search ods CPC rates can be expensivel
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T:LTTI?'M,T:::G:" Soare poar § Business ) Industry Keywords in the Top 25 |Awg. CPC

e — Sructured Settiements |2 $51.57

e Sacunad Loans i $50.67

e Huying Endowments i $50.35

T Mesothelioma Lavwyers |5 $50,30

=L QUL Lawrvars = $49.76

e Conference Call Companies|] $49 6

Car Irsuranoe Cuabes 3 $49.6]1

e e a Siudent Loan Consaldation|3 $49.44

2 p D Raomary ) $49,43

» F @ Remartgages : 9.2

Google Adiense: small Google served

ads on your site, not n Gooale searches
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Fraud risks [learn these from the texi!]

Online ads POA

Ennohing clck froud
Ennohing impreszion froud
Depiefng ciok froud
Depieting impression froud o
Ronk-bosed impression frouwd

Oshoming fraud

Linic frownd

Customer profiling
fLeyword sfuffing



