Arabrtica| biods] - Am et specificstion of s set of wermbies snd their nterslaforshiss desiEned to represent some resl system or process nowhele orinpart

Amociative Technigues - & type of projective techrigue nsbich e respondent is presenbed with 3 sSmuolus and ssked to respand ath the first thing that comes bo mind

Buryer Beharicr - A body of Imowladee that tries to understand and predics consumers” restSons based on anindvideal's spechic charscberistics

Carkoen Segbs - Carboon charschers are shown in 2 specfic situatan relatad tothe problem. The respondenis are aged to ndicte the dalozuee that ore ariocn daracer might make in responss tothe comments of ancther daracer
Caumal dasi=n - A desizn inwhich the independent varzbies are manipulaied in 2 rdaSaely oontrclled 2rvrcmment

iCausal| Research - & bype of condusive resesndh whose major abjeche &1 cbin svidence reprding casuseand=ffect melaticnships

Caus ity - When the sooernence of X increases the probabilier of the cocumence of 1.

omoetitee intelimenoe - The process of enhancing marke=tphoe compesitvensss through s prester enderstanding of 2 firm's mmpetitons and the competithes swircnment

Conoeptsal Mag - A way ta nk the broad sabement of the marketing research problem with the management-decision oroblem

Conchostes Besmgrch - Fesearch despned o assist the dedsion maker in debering, evelusting, and s=lactine the bt course of sfon for 2 gven stuaban

Conoomitand vanaion - & cond mon for inferming causa bty that eguires thatz cuse, € and aneffes, ¥, coor Sopesher or vary topether 25 prediched By the vpothess under consdersion
Cross-Sectioml Design - A type of reseandh design imeching the cne-time ozllection of infa from any zreen sample of populaton elements

Customer Relaticonshin Pang e ment (0] - & decisan sucport sestem that is vsed for meanaging the nberacsicns bebssean an orEaniostion and Bs oustomers

Customizsd e - Companies Hhat tsilor reseanch proced ures o Best mest thie neads of sadh chens

Cata Mining - Technigue invohing, the use of powerful computers and advanosd statstical and other softwane to anaivre |arpe dagbases inorder bo discower hidden patherms inthe o

Caka warehouse - & centralmed database that consclidases compamy-wide datz from a wariety of operasional systams

Cetabase markesner - The practios of using O™ dahases o devslap relbonships and highly Grpeted markesng offors with ndridu ks and customer rowes

Cecision Sucpart Systhem (D55 &n info system that enables dacision makers to interect dinecths with both databases and snabysis models- The imporant ocomponents of 3 055 nchede hardwane and & communicaion neteork,
detatase, model hase softerane base, and the 055 vser

mm FEsoonises =ren beoguse hmmmmmmﬂnmd’hmrﬂ nesoand ::l:l:-n:ll'gi'.'

Depth Inkeroiew - &An urstructured, direct personal interview in which a single respondent is probed by 3 highly shilled interviewer 1o uncover underving motivations, beliefs, attitudes, and feelings cn a topic
Cesripiive Research - & tvpe of conclusies rasearch that has it majer chjectfes the desyiption of smething-ussally market characterissios or functons

Ll_-i_mjmu;[ A methed of comreling extranssus variskles that irches wsing sedic eperiments] desms
Cirect &pproad - A tvpe of qualitaione researdh invwhich the purposes of the project ane dedased to the respondent or are abvious given the nabure of the interview
mﬁmﬁ_ﬂ:ﬂﬂnﬂ_ Fachors that hare= an impact on the d=finition of the marketng resesrch preblem, nduding past info and forecasts, resources and constraints of the firm, chjpciives of the dacson maker, Buver
behawior, le=al emsrorment, sconomic emsronment, and marketng and tedhnolkorical shalks of e Sm-
El:l'm;n,;l'i-..md'. - The studw of human behavior inits natural contesd shat nvchves observation of behasior and setting along with depth nbendess
Experiencs suriey - Interviews with prople knowlsdpeskble shout the peners] sopic being irvestizsted
Experimiens - Tl'cprc-:mnfmmlla'n:ﬂumnlﬂq:fﬂszaﬂumdmnn:ﬂur:ﬁu:t:n:mn'medﬂcndentmﬂu, wtile condroliing for thie extranscus vansbles
Experimental design - The o=t of experimenial procedunes spegfving (1) the best units and samapling procedures, (2] independent vanables, (3] dependent varables, and (4] how 1o control the ecaneous wrobles
Experimental zroug - The proup exposad to the manipulated independent vanable
Exploratory Fmoagrgh - & type of resaarch desizn that has & s primany chjactive the provision of irgighis inte and comgrehensicn of the problem stuaton confrontng the meeandter
Extemal Data - Data oripinate extemal 2o the crzsniotion
.EItI:.I:I:d_LE:II.i:IE cutside marketng research companies hirsd o conduct 3 mmclete marketing research project or s component of it
External validibe - & det=rmination of wheneeer the cause-=fat relzBorshics found in the axpeariment o be peneralizad
Extransciss wriables - varizbles, cther than the ndesendent varisbles, shat nvence the response of she test units
Fizkd Erparcomeitt - &n eeenmeanal botion setinacdual marbet condisions

Eu]:an:n;-:_an_d_m Companies that ofer the full range of maketng reseandh st

Craphical Modek - AnalkSizl models that provide 2 weitten repres=ntaicn of the relabonships bebween vanables

Ercundead Thegrny - &n inductve and more struchunsd approadh imewhich esch sebsaquent dapth imerviey is sdjusted based on the cumuls®ee fndings from previows dapth interviews amch e purpose of developing penersl concepts
or thearies

ﬂm ESpeafic mpents that are sciernal tothe experiment but that sooer = the same Sme 25 the experiment

Humanistc inguiry - A spedal form of persenal chsarraton inwhich the rasegecher is immessd inthe sestem under sudy

Bvpothesis - An unproresn stabement o oropesiton about & fecor or phenamenon that is of inbenes to the researcher

Indiees ageroach - A tvpe of cualfatve remesed inwhich che poposes of the projec are diszuised from the repard et

Instrumenatian - An exiranscus vansble mvchang danmss inthe messunne nstrument of in the cheereers or soonres themsahes

Ini=mgl daig - Data Fwib e within the oganmaton for which the reseandh & being conduched

Intemal selidiby - & messure of souracy of ansperiment- it messunes i the manipulaticn of the independant wrables, o trestments, sdealy caused the sffects onthe d=pendent vartables-
Intemit sardines - Companies that specialize incond ucting resea nds o the Rbsrmet

Inberier biss - The ermrdue to the imerviser not following the correct intervimaing procediunas

i ot Techmioue - Irerviews with people krowistpeakble shost the zenersl sopic being insstmoed-

Laborzfcrs smvimcoment - An srtidal s=thing for expeimentzbon in which the nesearcher coretructs the dasirsd condifions

Legd-llzar oynsey - Survess Bhat ke obtsining mfommation from the lead wears of the tachnodoey

Lonmibuding] Cegemy - & bype of resegrch design mvcking & foesd mple of popelabon elements that s measuned repegiedhy. The sample remains the same oesr Eme, rondine 3 s=res of picunes that, when nesed topether, portray
both the situation and the changes that are Ekng place

Mazil pand - & Bree and naSionally represamatiee sample of households thar barve spresd o pericdically parSidpate nmal cusstonnaires, product tests, snd suney res=arch

Mansmement-Dedsion Froblem - The problem confronting the dacision maker it asks what the dedsion maker mesds to da

Marketng Information Sysbem (M5} A formalimed se of procedures for penerating, amaky@ng, storing, and distributing pertinent info to marketng decision makers onan cnzoing bass-

Marketne RBesegrch ~ The spstematic and chjsciive identification, collection, snahvsi, disseminaton, and wse of info that & underzken o imerose dacison making related to identfving and solving problems (akes kncsm 2=
appartunit|s) in markesng

Marketne Research Frofblem - The marketing res=srch problem asks what infic is nesded snd hoe it can best be chbined

Matketnr Besearch Frocess - A sat of s steps that defines the tssks o be sccomplished in cond ucting 3 markesing reseanch study: problem definifon, developing sm approsch o the problem, resesnch dizsizn formulasion, fieldwork,
deta preparation and analysis. and repart prepartion snd presentticon.

Mabching - A method of controling extranecus varizbles that mvchees matching test units on 2 ==t of key baciground vanzbles before asipning them to tneatment conditions

Mathergtol Medes - Anabvical modds that exphotts describe the: relatonshins besween vanzbles, usaly nspatonform

Maturatign - 4n extranscus vanzhle st bie b danmess i the test units Semeebees that ooours with the mesre of tme

Machanical chsarmbion - &n chserrabonal research stratesy in which mechanical dedces, rather than homan obsenvers, reoond the phenomencn Being dbserved

Maortality - An extranescus vansble strituabe tothe s of test units while the sperment is in progress

Koo bias - Biss that srtses when actual rescondiants differ from thase: whc refuss 5o parspet in was that sffect the sureey resulbs

kor-zampling Emors - Ermors that cn be atributed o sources other than mmoling; they can be random or nonerandom

Chietsve Evidanoe - Unbieed mvidenos shat is supported by empirizl findines

Chisitvms - Goals of the creanimtion and of the: dacision maker that muest ke corsidered in crder o oond v ucoessful marketSng res=arch

Chserrsticn - The recording of behaaoral paitems of pecple, chjects, and =enisin 3 systemabc manner to chieinino about the phencmencn of nbenest

Fanel - Consists of 3 sample of respondents, penerslly bous=holds that o spreed 5o provide info at spectiied inbervels over an extendied pericd. Same a5 longrudinal-

Pl obeeration - &n che=ratonal resesrch strabesy in which human owerseers recond the ghencmenan being observed 50t ooours

Ficture-response echnigue - & projective technigue incwhich che respandent is shown s picture and asked sotell s sory desoribing it

Piket Surwees - Surveys that tend = be e srectured e lape-eale suneeys inchat they generslly montin mare cpen-ended quessions and the samole sioe is much smale

Precaid inoentive - Coupons, maney, o some other inoentee to participate that & inchoded with the survey or quesSonraine

Primairy Caita - Caba orienated by the researcher o address the research problem-

Froflem audit - & comprehensive examingsicn of & marketSng problem o enderstand s crignand nabore

Froblem DeSnicicn - & brosd statament of the zeneral problem and identfiction of e spaghic compenants of the marketing reseanch problem-
Profolem-De=finition Frocess - The process of defining the marapement-dedsion the marapement-dedsion problem and the marketng resasech preblEm-
Froflem-ide mificrticon mesearch - reseanch endertsken to help idemt profblems that sre not necesarnily apparent or that ane ey o anise in the futune
Froblem-Sobiing Brsegrd - rasesrch undarsaken to helo sove specfic markeSng problemes
Projece= Tachnigue - An unstructured and indinect form of quesSioning that encouragas repondends to oroject their underdyving moSations, belefs, sitodes, or feslings rezanding the Bsues of conoem
Comoletion tedhnicue - A projecties techniguee that requines the respondent bo complete: an inccmplete simuelus skugton [senbanos & shoryd
Constnocion techrigue - & projectve technigue inwhich the rescondant is required B constnect a response in the form of a story, dimlogee, or descripsion
By technigues - Frojecte tedhnicues inwhich the rescondient is presenbed with @ verbal or viseal siteation and asked to nelate she fe=lings and sistudes of cther people o the stuation
E.ﬂﬂi:ﬂ:m A unstructured, ﬂ:kmcrfm:wdﬁmﬂmdcl:gvh::dcnmdlsmpbwmddmmﬁzrﬂrmd uniderstanding of the problem s==ng.
Fandom assignment - Invches rsmdamly 25 gring test Unics o the soenimentsl and tontrel pross It is one of the mast commen technigues e to conteo for the sfect of axtraneus variskles on the dependent variables
Fandem Samgding Errer - The aror due to the partoular smple s=lected being an imperfeact represaniztion of the pooulton of imbenest
Eandomizaticn - A meificd of controling extranecus varizbbes that mvches andomby ssEning test unics bo eceimentd and wnirel gouss by using mndom numbers- Tregtment comdibons abo: e randombr azsizned to sperimenta]
g
Brsegrch Desien - A& framework or Heepnint for cond ucting Bhe marketing research progiect that spechies the proced ures necessery to chisin the nformaticn neadsd o strucure ands'or sohve the marketng reseanch prekl=m
Ersegrch Cureshigns - Fefined stabements of the spacihic components of the problem
Response Rabe - The percemtage of the total attempted imterviews that ane complesed
Fole phrsing - Fespondenis sre ssied to playr B role or Esume the Brhavior of someone aloe
Eamole contral - The ability of the suresy mode o efactively and =fficenly reach the units spacifed inthe sample
Secondary [t - Cata collectsd for some purpose other than the oroblem at hand-
Eabm=icq bigs -~ Anscraneous v mbie aEnbutable o the mproper assiEnment of tess enits So trestment condibons

Epnbenor compbebion - & projectees technigue in whidh respendents are presenbed with s rumber of incomplete s=rcences and asked S0 compless them




Eodal desirsbiliby - The tendancy of the respondents o =hee snswers that might not be scourate but that mighs be desirable from & socisl standpoint

sgtisticl contrl - & methad of comtrelling ecraneous verblies by mEasuring the extranecus vanisbles and sdjesting for their effects throurh statistical metheds

Eoitic] repression - Anexranecus vansble that coours whan tast units with =Sreme soones mave doser to the aveaee score during the ccurse of the sperimant

Etory comptesion - A projpactive technigues imoahich respondenis are provided with part of 2 stors and reguined to pve e conchesion incheir own words

Erucured datg colleciicn - Use of 2 formal guastionneine that presents guestions ina preamanzsd arder

Eunvey - Aninterviesr with a rpe number of respondents using 2 predesipred questicnnaine

ﬂmm_:ﬂm_ & structuned questicnnaines zgven toos sample of 2 populaSion and dasizned to dick specdfic info from respondents
E:np:ul:h.:r-::-lh:tmd::ll commcn pools of data desipned to seree the info reeds of meltiple dients

Tes unizs - ndiiduals, organioations, or ather entites whose resporee o independent vaniables or treatments is being studied

Thagrs - A soncamusl schame based on foundational stesemencs which ars assumed 1o be trus.

Third-perscn pechnige - & profecive tedhnicues inwhich the rescondent & oresenbed with s werbal or viseal skugbon and asked 5o relabe the bafefs and attibodes of 3 third serson bo the stuation
Wertal| Modeks - Arabticsl modals that prossde & written representation of the relsBonships bebeseen veriables

Wiom association - A projecties techmiguee in which respondants sre presented with @ st of wonds, one sk 3 Bme. &fter esch word is presented, respondents: sre 2sbed to zree the first word that comes toomind

Marapament Cecisicns Frobless v MMarketisg Researcher Decision Freklems
B [chould new preduct be istroduced ? hould advertsing ampaign b thanped? shoukd we increses price™)  [bo determine customer praference, eSeciveness of cerrent advertsing, determine price ehsticiy)

Fre-=xperimenia| desipns - Designs that do not control for ecraneous fachors by randamizabion
oot e shuds - & pre-spenmentsd desizn imowhich 3 Sngle mroup of et unies 5 ecosed o 3 trestment X and then s Sngde messunement on the dependent verable is tken
ﬂwﬁ_ﬂm & pre-spermental design imeahich 3 zroup of fest units B messuned teice, ance before and oniee 2o the trestment
E@tic group - A pre-experimental design inwhidh there are two zroups: the exgerimental group (EG) which & expased to the reatment, and the contral group (0G). Messurements on bath grouss are made only
after the reatment, and best units are not asEned 3t andam
T experimenia| degms - Eperimental desins dstirpuished by the fact that the reseancher can random by 2 st units o axperimental and coniral proups and alsc mndomiy assign tretments @ expaimens] zroues
Pretest-Fossies: oomtrol zroup design - A true expermental design inwhich the expermenial proup & =xposed to the treatment but the control group is not- Frebest and postiest meagsres ane taken on bath zroups
Test enits are randemby amimed
Fostbmes- ooy cortnel] mrgus desien - & troe expeimeniz| desizn in whidh the sceimentl mroup is exposed be the traatment bet the contred zreup is not and) no prefest megsere 5 fsken- Fostiss megsures are
taken onboth roups Test units are randomby 2ssmed
Dozasi-marimertal desire - Despns that spoly pars of the proceduras of true experimentation, while ok full =coenimertl conieal
Time series Cesiem - & quashexperiment sl desipn that invchees paricdic messurements cnthe dependent weriable for 3 group of best units: Then, the tresbment is administered by the resesrdher ar ooours naturaly-
Afterthe trestment, cenodc messuremants are condnied inorder o detemine the treatment ofect
Multiple Time Serims desizn - & time series dasizn that inchedes anather rous of test units 1o serve as acontnel zrowe
Eigtiscl Degen ~ Desizns that allow for the setisicl contrel and anahsis of exiernal skl
Factorial desipn - A statfstical ssperimental desn used to messure the effects of tw or mone independent wariables 2 vaniaus levels and to slicw for inberactions between varniables
Interaciise tasting efiec - An offect imathich 3 pricr mesurement sffects the test onie’s nesponse 5o the independent wrabie

mﬂﬂeﬂthﬂuim—|
Ex Raseanch r————Conclusive Researdh Desgnr-————
————Destriptive Reseandt———— Csssl Resesrch
Crass-Sectional Longitediral Design
Qualttotive
Foous Groups - Pros [Generate frach idezs, dient partcipation, quids resuls, n'deEln'hf-:-rﬂE-:l‘ﬂ:i‘dﬂﬂ':lEﬂ. Covs | Expensive, Group think, moderator's sikill, inberpnetive resuks, misused 25 nepresentative of population)
mu:m Fn:u:.:e-am;hd reach, trawvel ime. reach hard to reach participancs] ons {Group Cyvnamics, contrel over emvircnment!
= - Unstnuctured parsonal incersiew by siiled intersiewer. Unoswer moshations, belisf asticudes Pros [Himingte sodal presune} Cons [quslice'completenacs of reoults demand an inserrieser gl ke, difficekt
o arakyoe:

m‘m- Im-

ﬂug_ﬂ::m:h Fros | Duessicnnaine use, Refiabilicy, simplidty} Cons [Willnmess, designs of guessicnnaire]

Computer sssisted Telephone CATI - FrostBuiltin logic, Eranching, sample contral, control over field force, zood resoonse race, moderate oost] Cons [Fhvsical s5mul, limited Sme, Emited to simple cuestons)
Parzcnal lsteriiems - nmdffc;umhﬁﬁﬁﬁ[nntk-.-rmL:hl_ﬂdmnlll questicnnaine length, guession tvpe) Earumhmdmrﬁ-ddfc-r:-:.mm!-

bzl imb=ro=gt InfEniess - Pros faoe-toface :|h:.-.nd smuli} Cons [Sodal desirabilicy, reprecentative sample, intersew bizs, quality of d::,.

Compuier Assished Fermnal lsterviswise CAF - Pros [comphes: quessions, physical ssmul, :-:-cdrup:'mzm o] over enwircnment) Cons {Social desiability, P-l:d-r.l:-:-:l:‘h,.

Mail Iob=reiews ~ Pros - I]:l.'l'-:c-mt. kow sodal desirabiicy, no interviewer bias, pood sample control? Cons {Data entry, na oomtroll cwer rr.'lrcnrrrmt.lm'rr_q:-u'm:nt-:_.

Emiail Survey - Fros (oost, ne mbarseer biss, low so03 dﬂlﬂim',mmd'utzmh':'drﬁ'ﬁ-mtim-] I:::m:[l-:r.'.lnnph contral, kowr response ratel

iCriteriai for Selectiag a Servey Methods strocture of questionnaire: [brnching. complex guestions), physicl ssmull, representtiee sample, cost, Bme, mesoonse rate
Improving Response Rate- Prior Motification, monetary valee (post-pay vs pre-pas

{ﬂn:ﬁzq] systematic process of recording matbems of oocurmences o behaviors without communicion (ouestioning) people invokeed- Pros {Physical behavior, bias} Cons [Firesicl Behastor fwhat but not wiyd, doss not represent
wumu?.ﬂnn:ﬂwﬁ:muiﬂﬂrm:ﬂmmd large when observations are ot cearly defined and snstructuned

Causality Necesites - 1) Concomitant Variation joormebtion| Z) Time order Com mence (€ precedes 7] 3 dbsence of other possitle cisses frarabion inY is ool be s X)
oo shot Caoe Shudy ) {Charee ane thing, observe what happens, measere chanes)
Coc-Group Fretest'Post-test Doy O X Oy |Effact = 05 - L]
Eiatic Groun Compsnisan ES: X h e Infroduoe adweriissment inanie oty and compare wich another]
[ cH 0y
Erctest - Postest Conbrol Grour Desizn, EG: [Fandomization] 0= & On  [Bifect= (0 - 0] - 40u -0l
0G: FRandomizaton: Oy o,
Posttes: ok Control Groug B5: [Randomization] = C: |Effact = O:- 0]
OG: Oy
Time Series Desins Ch On O D X O h Dr T
st Ti ; ;
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