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define brand resonance
describe the steps in building brand resonance
define the brand value chain

identify the stages in the brand value chain

learning objectives
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Stages of Brand
Development

4. Relationships

What about you and ma?
3. Response
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2. Meaning

What are you?

1. Identity
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Resonance

Judgments  Feelings

Performance Imagery

Salience
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Branding Objective at
Each Stage

Intense.
active loyalty

|

Positive,
accessible reactions

Points of parity
and difference

Deep, broad
brand awareness

brand resonance pyramid
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1. brand quality
example: bose

2. brand credibility
expertise | trustworthiness | likeability
example: sony bravia

3. brand consideration
example: macbook pro

4. brand superiority
example: xbox 360

4. brand judgments



