Chapter 1:
An Overview of Strategic Marketing

* Defining Marketing

* Understanding the Marketing Concept
* Managing Customer Relationships

* Value-Driven Marketing

* Marketing Management
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» Marketing ‘@

— The process of creating, distributing,
promoting, and pricing goods, services,
and Ideas to facilitate satisfying exchange

relationships with customers in a dynamic
environment

* Customers

— The purchasers of organizations’ products;
the focal point of all marketing activities
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Components of Strategic Marketing

FIGURE 1.1
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