Marketing 467, Section 50 — Advertizing and Promotion, Spring 209 Syllabus
Rich Hall, Koom 324, 1:50 — 3:10 p.m., Monday Wednezday

Instructor: Professor [an D. H. Cuthull, PhD., Eoom 307, Exch Hall

Telephone: 313-312-2323, Fax: 315-312 54—-11:' E-mail: cuthill@oswezo.edu
Office Hours: 1:00 — 4:00 p.m. Fniday, or by appointment.

Adminiztrative Azziztantz: Foom 238 Eich Hall
Darlane Kurtzman: Tel: 315-312-2272, E-mal: kurtzman@oswego.edu

Came Izzo: Tel: 315-312-2911, E-mail: cizzo@osweso.edn
Courze Pre-requisifes

Studentz are expectad to have paszed Marketmme 230 and to have senior standme.
Courze Purpoze

The primary objective of this course 13 to grve students acfual expenence of planming and producms a promohonal
campaizn which intesrates all of the components of the marketing promotional mx. A major feature of the coursze
will be a Sroup axercize mns.iz.ﬁ.ng uf]:-repamﬁnn and presentation of an adierl:i.—:i.ng campaign for a product or
organization. This will require creative thimkang, research, quantitztive data analysis, wntten and oral
communications and mterpersonal and team- bu:]dmg skalls. The objectrve 1= that Erl.ld-EﬂE become abla to
understand and apply fundamental advertizing practice, concepts and theones.

Courze Outline

The course is basad upon the required text, Eleppner's Advertising Procedure, 17" Ed by Lane, King and Russall,
avallable from the College Bookstore or Krafiees Bookstore. The course explains what adverh=img 15, 1t ongins, 1fs
principles and how 1t 15 evolvine. Like all fields of sorial study, marketms changes mn tune with society. However,
the promotional component of the marksting mix 1= changms faster than the other three major components due to
advances i comrmumications technology and globalizahion of markets. The group project assignment 1 this courze
mteerates principles dealing wath Adverhismz, Public Eelations, Sales Promotion, and Dhrect and Interactrve
Marketine. It also simmlates the sibuation of a2 marketme numeernfahmnd or organization who has to manage and
mteerate the contmbutions of speciahists m TV, Fadio and Website produchon mto an effectrire promohonal
CampalEn.

Student Requirements

Add Drop Procesz and Courze Withdrawal Policies

It 1= the responzibility of students to be fullr mformed of the college poheies regarding course add, drop and
withdrawal. The mstroctor reserves the neht to drop any student who misses the first two classes,

Preparation

Studentz are expected to have read zhead and to be prepared to discuss the aszigned topics at each class according to
the schadule m this syllabus. Being present 15 a necessary but not sufficient condihon for learming whach requires
actrve participation.

Examsz

Three exams consisting of multipls choice and'or sample eszayv questions will be zrven on the dates mdicated m the
class schedule Random quizzes wall alse be grven dunng the semester to emphaszizs kev concepts.

Group Exercizes

There will be a group exercize consishng of the preparation of a formal written adverhzing campaizn and the
production of TV, Eadio, Prmt, Waeb Banner and Billboard adverhzaments. An oral presentation of the plan and the
ads wall also be made to the class. The purpose of the sroup project 1= to provide a close to real lifs expenance
manzaring the crezhion of an ad campaizn and to a1d m the development of team-bumlding, oral and written
commumnication skills. Group membership wall be zzsienad randomly by the professor. Groups wall select a subject
for the campaizn which may mvohre a new or exishing product. However, since a lot of market research 15
neceszary to provide a bazis for the design and timing of ads, the subject chosen should be one for wiach market
mformation 1= readily available. It 1z recommended that groups selact existing pruduch. of publicly ovwmned
companes smee there 15 more mformation available abowut them. The group project 1s worth 200 points, 100 for the
written portion, 30 for the creation and execution of the ads, and 30 for an oral presentation to the clazs. Pomfs wall
be awarded for the wniften portion as follows: Content — 50 Pomnts, Orgamization/Layout — 6 points,

Spelhine 'Grammar — 4 pomnts. The oral presentzhion wall be sraded on a five point scale by the class and the
mstructor for Content — 30 Pomts, Clanty — 10 Pomt: and Appearance and Style — 5 Pomfs.
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Groups must first wnte and s1zm a formal Group Charter. Theyv should set up a presentation binder with three
sections zeparated by dividers to record and manase the group's activities. The first zection should only contam a
record of the Group Charter and munutes of group meetings with subjects dizcusszed, assiznments made and agreed
completion dates; the second zection should contain only a copy of the ad campaien and a zmx shde per page
handout of the PowerPomt presentation; the third section should onby contam peer evaluations of group member
participahion. The completed folder, along wath the cngzmals of the commercials, 13 due by 42909

Clazz Participation

Participation 15 measurad numernically by attendance and relevant contnbution to class assienments and discussions.
About The Coursze

Marketine 467 1z a capstone course which pulls tosether required courses of the Marketinz Major such 2=
Marketing Principles, Marketing Eesearch, and Consumer Beharaor. It 13 also useful for somecne enterning the job
market. Each sroup member should retain their copy of the ad campaign as part of a portfolio fo demonstrate hands-
on marketing expanance and provide stodents with svidence of therr employability.

Student Evaluation

Exams (3) 130 Pomts

Group Project 200 Pomnts (Written Paper 100, Ads 30, Presantation 30
Chazzes (3) 30 Pomt=

Participation

®*  Professor Evaluation 23 Point=

®*  Attendance 23 Pomnt=

Total 430 Ponts

Crades : A = 90%, B = §0%, C = T0%, D = 60%, < 60% =F

Courze Expectationz

Standardz of Behavior

Students are expectad fo behave m a courtecus manner towards each other and to the mstructor. Dhsruptre behanaor
mcludes eating or dnnking, personal comversations, use of telephones, or other behavior n class whuch distracts
from class leaming activihies. Laptops are prolubited.  The mstructor reserves the nght to exclude any student whe
disrupts class actmihies. Note that food or drink iz not permitted in any clazzrooms m RKich Hall.

Attendance

Attendancs 1z expected at all claszss and a record of attendance will be kept. Attendance records are mandatory and
are mamtamed for Fimancial Aid purposss. Students who are unable to attend and who notify the mstructor of their
absence in advance of clazz will be excusad. Unexcused absence will not only lead to loss of class parficipation
points but more than three unexcuszed abzences wall alzo result m the mstructor dropping students from the class.
Studentz who fail to attend the first two classas will be dropped. Students who fail to aftend at least 80% of the
classes for amy reason wall also be dropped.

Academic Integrity Policy

Intallactual honesty 1= 2 mandatory requirement.  Examples of dishonesty melude plagianzm (submitting ancther's
work as one's own), unauthonzed collaboration on assignments, use of cheat sheets on closaed book exams or tests,
buymg or selling papers and exams, personal rmsrapresentahion, subrathng the same work for credit m different
courses, falsifying or fabnecating data, ete. If any students are mn dowbt about whether their contemplated actions
violate the polhicy, they should consult wath the mstructor prior to undertalane such achons. Instances of dishonesty
will automatically result n zero credit for the assienment for those mvolved. A letter wnll be written to the
student(s) describing the offenze and the metructor’s dizposihion of if, and a copy wall be placed m the student’s
acadenuc record file. Severe offenses wall result in an “F for the course and may meur more savere penaltias.
Students mayv appeal the matructor’s dispesition of the offenze to the Department Chair and to the Dean’s Office.
Learning Dizabality

Any student with a disabling condihon that maght interfere with thewr ability to complete this course successfulkby
should contact the mstructor or the Office of Dhzability Services (Telaphone 312-3338) as scon as possibla.
Fequests for spacial consideration by the mstructor must be authonzad by the Office of Disabilify Sermnices.
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Marksting 467-800 Schedule’, Spring 2009 - Rich Hall 324, MW 1:50 - 310 — Professor Ian D, H. Cuihill

%  Date Subject Azsiznment
1 1.26/00 Svllabuz, Group Selection, Infroductions & Data Sheets Profeszor/Students
_ | Marketing 230 Befresher
| 2 | 128409 Chapter 1 - Introduction to Advertisins Students Profassor
3 20209 Databaza Search Lechure Pannfield Library Instruchion Boom 1 | Professor
Read Chapter 2 - Role of Adverfising in the Marketing Plan Students
Team Charter in Typewritten Format with zignaturez and Groups
Advertizing Project Propozal Due Groups
4 | 20408 Chapter 13 — Adverhzainz Research Students’ Professor
3 | 20909 Chapter 3 — Advertisme and Brand Planmngs Students Professor
TV Studic A Lamizan Hall Get TV Producer Assismments Bill Canmnge, Studio Dir.
6 | 21108 Chapter 4 - Target Markatine Students /Professor
| T | 216109 Chapter 24 — Ecomonuc, Social, Legal Enaronment Students Profassor
& | 218409 Chapter 7 - Media Stratesy Students Profassor
9 | 22308 Exam 1 — Chapters 1-4, 7, 15, 24, Students
10 | 225409 Chapter § — TV Advertizine Students Profassor
11  3402/09 Chapter 16 - Creating Copy Professor
Part I Project Azsitenment (Situation Analyziz) Due Group
12 | 304/09 Chapter 9 — Radio Adverhzing Students Profassor
et Badio Labbie Group Assienments Fadio Lab Dhrector
Spring Brealk 3/09-1508 - No Clazzes
| 13 | 371609 Chapter 17 — Creatme Copv/Concepts Students Profassor
14 | 318709 Chapter 19 — Creatmg TV Commercials Students Professor
Prepare Copv, Storyboards for commercials Groups
15 | 323/09 Chapter 20 — Creatmg Fadio Commercials Students Professor
Prepare Copv. Storyboards for commercials Groups
16 | 325/09 Chapter 22 - Planming the Complate Campaizn Students Professor
Prepare Copv., Storvboards for commercials Groups
17 | 330/09 Exam ) —Chapterz §, 9, 16, 17, 19, 20 & 12 Students
18 | 401709 Chapter 10 — Newspaper Adverhizmg Students Professor
| | Tape TV Commercials 03/31, 0402, 04/06, 0407, Groups
19 | 406/09 Chapter 11 — hMagazme Adverhsing Students Professor
Tape TV Commerciaks Groups
20 | 40809 Chapter 12 - Ot of Home Advertizmg Students Professor
Tape TV Commercials Groups
21 | 4/13/09 Chapter 13 - Dhrect Marketing Students Professor
Tape Fadic Commereials Groups
22 | 471508 Chapter 14 - Sales Promotion Students Professor
Tape Fadic Commercials Groups
23 | 4200109 Chapter 21 - Trademarks and Packasmmg Students Professor
Tape Fadic Commercials/Create Web Paza Groups
Quezt Prezentationz 42209 — No Clazzes
24 | 427108 Chapter 23 - International Advertising Students Professor
Create Weh Pazs Groups
. | Create and Eeview PowerPoint Presentations Groups
25 | 42900 Ad Campaizn Group Prezentations Groups
. | All Group Binders with Ad Campaignz due
26 20400 Ad Campaizgn Group Prezentations Groups
27 | 50609 Ad Campaizn Group Prezentations Groups
28 | 511408 Exam 3, 2:00 — 4:00 p.m. Chapterz 10, 11,12, 13,14, 21,23 | Students

'Schedule may chanse at discretion of profassor
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